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Apple: 10% drop in the number of iPhones
shipped due to lack of supplies

N ETFLIX Netflix: +7 million customers in

the first quarter of the year

RECALIBRATION IKEA launches #RipartiamoDaCasa
OF ADVERTISING and aims at the creation of smart
working spaces

Chicco assists parents who are
stuck at home with the children
via #Next2you

GetFit creates “Allenati con me”
(Train with me), a live streaming
training programme on Instagram

OPENING NEW Granarolo does direct deliveries
ONLINE SALES in BO, Ml and MO provinces
CHANNELS
Creation of physical stores in
marketplaces such as Cosapor-
to.it and Storeden

TRANSFORMATION Leroy Merlin accepts telephonic
OF STORES INTO  orders in its stores. Payment by

STORAGE means of ClickPay
WAREHOUSES

BRAND Cosmol ady, the Chinese lingerie
PROMOTION company offers its employees

rewards for promoting online
sales on the social networks
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